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Mobile payment as the user by using a mobile terminal for the consumption of 
goods or services to the accounts to pay service, because of its convenient, fast, from 
the place and time constraints and advantages, it has been widely used, has become a 
new mode of payment, with broad prospects for development. With continuous 
investment of China Merchants Bank in the field of mobile payments, mobile 
payment number and type of clients will continue to increase, at present mobile 
payment users mainly concentrated in individual industrial and commercial 
households, retailers and retail, characteristics of user groups complex, various 
features and related to each other, therefore design a reasonable based on mobile 
payment transaction in customer management system to data to the user for automated 
collection, and management of the data, to achieve accurate positioning customer, can 
help the bank to quickly lock the target user market, reasonable allocation of the 
resources. 
At first, the paper introduces the China Merchants Bank in the mobile payment 
client management on the research background, significance of the project and current 
research and application status of, clear the research content and the main job, to 
achieve customer can through the system to complete the automation of data 
collection, and in the system of the data add, delete, query, but also increase customer 
churn management, can be of different customer value orientation, so as to achieve 
customer management, increase the efficiency of the effect. The system of business 
analysis, mainly on China Merchants Bank mobile payment client management 
organizational structure, business processes and each function module with flow, 
through the demand analysis to form the structure of the whole system, through the 
case analysis and use case description, clear the function of the system, the overall 
function of the system is given in this paper package and function package diagram, 
including mobile payment customer information management, order management, 















relationship, formation of required data entity and according to the characteristics of 
the data established corresponding database tables and entity relationship ER diagram. 
On the basis of the design, the implementation of the SSH architecture is described in 
detail, and the system is verified by performance testing, functional testing and 
security testing. Finally, the paper summarizes the work done in this paper, and gives 
a further prospect for the existing problems. 
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1、传统应用软件产品提供商，例如 Vantive, Siebel 等，这些厂商主要负责为
销售部门提供专用的应用软件。 
2、卖方电子商务厂商，例如 open market, broad vision 等，可以为用户提供
网上交易的帮助。 
3、引入 CRM 的传统 ERP 厂商，例如 People, Sap, Oracle 等，他们的主要特
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